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MD Message 
Welcome to Brother UK’s  
2013/14 Corporate Responsibility 
report – covering our Corporate 
Responsibility activities and 
performance between 1st April  
2013 and 31st March 2014.

As the landscape continues to shift with 
social, technological and generational 
change moving and delivering multiple 
priorities for business to tackle, it’s key that 
we remain focused on being a responsible 
corporate citizen in our community (both 
internal and external) and the environment 
(workplace and planet).  Let me introduce 
some of the key highlights to you.

In the last year we celebrated our 25th year 
of supporting The Hallé Orchestra here in 
Manchester, one of the longest standing 
art sponsorships in the UK. Touching 
communities all over the country, as well 
as young people through its education 
programme, we can truly be proud of 
this long term partnership with one of our 
region’s greatest cultural assets.

Brother UK were the recipient of a Best 
Companies award, putting us in the top 
100 places to work in the country for an 
organisation of our size. This demonstrates 
our commitment to the people who form our 
internal community and bring our corporate 
global charter to life.

We’ve remained focused on helping local 
communities and causes, especially young 
people.  This year we’ve engaged with 
and raised money for the Factory Youth 
Zone in Harpurhey, The Royal Manchester 
Children’s Hospital plus The Convoy of 
Happiness which delivers experiences for 
underprivileged, sick and terminally  
ill children in Greater Manchester.

We’ve worked within schools on 
engagement projects to prepare young 
people for work including partnerships 
with The Hallé Orchestra on their 
Impresarios initiative which teaches core 
skills in planning, presenting and finance.  
We’ve worked alongside Business in the 
Community to hold practice interview 
sessions within students at a local school 
and continue to champion the STEM topics 
(Science, Technology, Engineering and 
Mathematics) to ensure the pipeline of future 
talent remains fluid.

As a well-established business, we’re keen 
to see start-up, small- and medium-sized 
businesses prosper.  Through a variety 
of activities, including speaking events, 
sponsorship of local business awards, 
mentoring and board representations,  
our vision is to grow ourselves through 
growing others.  

As you will see in this year’s report, we 
continue to make progress wherever we  
can in our citizenship, impact and footprint 
as an organisation.  

I’m truly proud to lead such an inspired 
group of people doing so much for our 
customers, communities and stakeholders 
and invite you to read some of the further 
detail in this annual report.

We remain At Your Side.

Phil Jones 

Managing Director, 
Brother UK



3 BROTHER UK CR REPORT 13/14

About Brother
Brother UK is a subsidiary of Brother 
Group – the world wide electronics
and manufacturing company based
in Nagoya, Japan.

Brother is one of the world’s “top 100 global 
innovators*” creating innovative products and 
solutions to support businesses from small 
home offi ces through to enterprise markets. 
Brother products are sold in more than 100
countries with operations spanning 
44 countries.

At Brother UK, we sell and market 
Brother products in the UK including 
all-in-one printers, A3 printers, scanners, 
label machines, web conferencing, 
portable printers, fax machines, and 
head-mounted displays.

We also provide technical support, 
warehousing and distribution from our 
base in Audenshaw on the outskirts 
of Manchester.

19821982

Only printer
manufacturer that
has its own inkjet,
laser and thermal

technology

19881988

Printer manufacturer
to launch the 
world’s first 

handheld electronic
labelling machine

First printer 
manufacturer to 

create the create a
combined black

and white laser print,
fax, copy and scan

machine

19951995

19971997

1998

First manufacturer
to have a fax 
machine with 

handset to gain
pan-European 

approval

First printer 
manufacturer to 
create the colour

inkjet multifunction

200820082008

First printer
manufacturer to

create the A3 inkjet
multifunction

200920092009

First printer
manufacturer to
support the Blue

Angel environmental
label on consumer

and office inkjet
machines

First printer
manufacturer to

support the Nordic
Swan environmental
label on consumer

and office inkjet
machines

201020102010

20112011

2013

First printer
manufacturer to

launch a compact
mono inkjet

printer at 100 ppm

N
OR

DIC ECOLABEL

315025

   
   

   
   

 

First printer
manufacturer to
utilise Near Field
Communication
(NFC) on office
inkjet machines

* 2013 Thomson Reuters Top 100 global innovators.
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CR Strategy

Refuse
to purchase environmentally 
burdensome materials where possible.
We have stopped using disposable plastic 
water cups, giving all our employees a reusable 
plastic beaker instead.

Reduce
waste material.
We have cut our energy consumption by 
setting a constant temperature for our offices.

Reuse
material without processing.
We had fun creating gardens in a drinks cans 
with one of our entries, the ‘Nan-ing basket’, 
winning the Every Can Counts competition.

Reform
waste into a useful form.
11% of our waste became refuse derived fuel.

Recycle
what is left where possible.
89% of our waste was recycled.

‘At your side’ is at the heart of our 
business. It drives our responsible 
approach to business guided by our 
Global Charter.

The Brother Global Charter provides 
the foundation of all our activities and 
helps guide our relationships with 
our stakeholders and manage our 
environmental impacts. This helps us 
meet our stakeholders’ expectations, 
manage our impacts, reduce our costs 
and deliver new, innovative products  
and services.

We take responsibility for, and try to 
improve, the impacts our business has: 
from the positive impacts we can have 
on our local community to the health 
and safety of our staff; from the flexibility 
our products give our customers to the 
environmental impacts of our operations 
and products.

We do this by providing flexible products 
and services that meet our customers’ 
changing needs, and by always looking 
for ways to improve efficiency and 
productivity. This extends far beyond our 
products to the technical support we 
provide, helping our customers get the 
most from our products and use them 
effectively and efficiently. We also provide 
support and advice on our website 
including ‘How to’ guides and Brother 
Earth.

We want to build long-term 
partnerships and strong relationships 
with our customers, employees, 
local communities, channel members 
and other stakeholders as well as 
protecting the environment.

Environmental management is core to 
our business. We measure and strive to 
continuously reduce the environmental 
impact of our operations and work with 
our channel members and customers to 
help them understand Brother products 
and use them efficiently. 

Our environmental management 
is guided by The Brother 5 Rs.



2013/2014 Highlights
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Overall responsibility for CR sits with 
the Director of Infrastructure & Shared 
Services. On a day-to-day basis CR 
management involves a number of 
people and roles including our corporate 
responsibility coordinator, facilities manager, 
health and safety, internal communications 
and sales. 

In reality our CR activities involve all our 
employees, we have policies in place 
so they are aware of our commitment 
and know what is expected of them – 

including on health and safety, corporate 
responsibility, environment and diversity, 
these are also available on our website. 
We provide information on our CR activities 
to employees via our regular team briefs 
and try to get everyone involved through 
activities such as charity days.

Brother Group shares our strong 
commitment to corporate responsibility. 
They developed the Brother Global Charter, 
which guides our behaviour and our 
relationships with our stakeholders.

Goverance

Environment
Energy use has fallen an impressive 39.8% compared to last year. 
For more information see page 8.

Community
We have worked with a variety of organisations to ensure 
young people leave school ‘business ready’.
For more information see page 13.

Associates
We are officially one of the 100 best small companies to work 
for according to the Sunday Times.
For more information see page 15.

Customers
93.8% of our customers said we met or exceeded their expectations.
For more information see page 19.

Business Partners
The Brother Network now has over 3,000 users – supporting more of 
our channel partners to create successful, sustainable businesses.
For more information see page 24.



6BROTHER UK CR REPORT 13/14

Environment

We are making great strides to reduce our 
environmental impacts from energy to waste. 
But that doesn’t make us complacent, it just 
makes us strive to do even more. 
SALLY GABRIEL
Corporate Responsibility Coordinator

E
nviro

nm
ent
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2014/15 Targets

Our approach to environmental 
management continues to serve us well.

Our commitment to the 5Rs - Refuse, 
Reduce, Reuse, Reform, Recycle (see page 
4) is underpinned by an environmental 
management system certified to ISO14001.

The Brother Global Charter also commits 
us to protect the global environment and 
consider the environmental impact of all 
aspects of our business operations.

-%

CO2

Better 
monitoring 
of the waste  
we produce

-%

CO2

Reduce the 
total amount 

of the waste  
we produce

-%

CO2

Reduce the 
amount of 
waste
going to enery
from waste

-%

CO2

Measure CO2

for certain types of  
employee transport

-%

CO2

Seek new  
methods
of recycling for all waste streams

Environmental responsibility
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Energy use has fallen an impressive 39.8% 
compared to last year, with electricity falling 
25.2% and gas falling an incredible 56.3%. 
CO2 emissions fell at an equally impressive 
26.6% to 386 tonnes CO2.

This is in part due to better management of the 
heating of our buildings. Last year we identified 
that energy consumption was being driven up 
at certain parts of our site, particularly the staff 
restaurant, because visible thermostats could 
be accessed by staff. 

In response we have introduced a new building 
management system, which allows us to set the 
building temperature centrally and maintain it  
at 22o.

The milder winter we experienced also impacts 
our figures with our warehouse being particularly 
difficult to heat. 

Following a print audit we have also developed 
a plan to reduce our print costs including 
using our new b-guard solution. The solution 
is proving a huge success; in the departments 
where it has been rolled out we’ve already 
reduced the amount of printers by half and 
made significant energy savings. Once the plan 
has been rolled out fully we expect to see: 
 • 48% reduction on print costs per annum  
  (around £38k) 
 • 63% reduction in print related electricity  
  per annum 
 • 45% reduction in print related CO2  
  per annum

CO2 from distribution
While we outsource product distribution 
we are still keen to ensure that it is done 
efficiently and CO2 emission continue to 
reduce. This year absolute distribution CO2 
emissions were down 20% compared to 
last year – 111.9 tonnes compared to 140 
tonnes in 2012/13. This is a reduction of 
17.8% per £100,000 turnover.
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Waste
We diverted all our waste from landfill for the 
fourth year and achieved the Zero Waste to 
Landfill Accreditation in March 2014. Valpak 
conducted an audit of our waste, and 
identified that 89% was recycled and 11% 
was made into refuse derived fuel. We want 
to keep this figure low and reduce the waste 
that become refuse derived fuel by another 
11% in the next year. 

We produced a total of 61 tonnes of waste 
this year, with cardboard contributing over 
40% of that total. General waste is also a 
large waste stream and is the only waste 
stream which is not recycled and instead 
becomes refuse-derived fuel.

1Carbon footprint calculated using Defra’s 2014 
Conversion Factors covering all greenhouse gases. 
Emissions from electricity usage cover Scope 2 
emissions factor and scope 3 Transmission and 
Distribution (T&D) losses. Data has been restated.

Energy

2We have updated this KPI for accuracy, previously we 
reported against CO2 emissions vs boxes of product.

2009-10

2010-11

2011-12

2012-13

2013-14



9 BROTHER UK CR REPORT 13/14

 

We changed waste management companies 
this year, conducting site visits before 
selecting a new supplier. We hope working 
with Valpak, our new waste management 
broker, will help us achieve our waste targets 
for the coming year.

We have a few focus areas for waste this 
year including reducing the total amount of 
waste we generate.  We hope that better 
monitoring of the waste we do produce will 
help us identify and target areas where we 
can improve.

We have made some progress towards these 
targets. Following an employee comment we 
replaced the disposable plastic cups for the 
water machine with re-usable plastic beakers. 
All staff have been given a beaker, which 
they are encouraged to personalise with our 
PTouch label system, with spares for visitors. 
Plastic is one of our largest waste streams 
with 1.5 tonnes recycled in 2013/14 down 
10.7% on the previous year. 
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Recycled

Waste to energy
Canteen waste

Confidential paper

Paper

Plastic

Cans

Glass

Cardboard

Wood

Polysterene

Printer consumables

Saintary waste

General Can your garden grow?
To encourage our employees to recycle their 
drinks cans we joined in Every Can Counts’ 
‘Can your garden grow?’ competition in 
conjunction with the Green Office Week. The 
challenge was to grow a garden in a drinks can 
with month’s supply of drinks cans for the best. 

We certainly got some interesting entries and 
won the competition, impressing with the way 
our staff embraced the challenge and their 
creativity. The ‘Nan-ging basket’ was selected 
as the overall winner with three other entries 
- the allotment, the watering can and the can-
post bin - highly commended.

Recycling at Ruabon
Many of our customers’ toner cartridges begin 
and end their life at Brother Group’s factory at 
Ruabon, Wales. In 2013/14 Ruabon recycled 
more than 162,000 toner cartridges. 

In 2013 Ruabon won the Engaging Employees 
award at the Guardian Sustainable Business 
Awards. The awards recognise best practice 
in corporate sustainability and were judged 
by sustainability experts. The judges praised 
Ruabon for “embedding sustainability values 
and achieving buy-in from the top to bottom of 
our employee base.”

Our initiatives include regular employee 
meetings on sustainability projects, and a 
volunteering scheme, which encourages staff 
to get involved in one-day community projects.

Despite removing individual general waste bins 
a number of years ago, all employees still had 
individual red confidential waste bins. We found 
normal paper waste was being put in these bins 
so we took the decision to remove individual 
confidential waste bins and have placed a 
confidential waste bin at all recycling points. 
Staff were initially asked to voluntarily give up 
their bins and, once this proved successful, all 
confidential waste bins were removed.
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Community

C
o

m
m

unity
“In the current climate it is more important 
than ever for young people to leave school 
with the skills they need for the world of 
work. That’s why we are working on a wide 
variety of projects that aim to make school-
leavers ‘business-ready”. 
SAM JOHNSON
Internal Communications Coordinator
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2014/15 Targets

When supporting our local communities 
we focus on three main areas: supporting 
the charities our employees are involved 
in, working with long-term partners, and 
supporting the local business community 
and developing the local skills base. 

Our support takes a number of guises from 
straightforward donations and matching 
employees’ fundraising activities to product 
donations and partnerships.

Investors in
People

Accreditation 13.3Increase 
education 
and up-skilling of young 
people through e.g 
apprentices

Develop a policy 
on charity and community 
engagement.

Long-term support
We continued to work with a number 
of long term partners including the 
Hallé, Convoy of Happiness, Tameside 
4 Good and Forever Manchester.

Our relationship with Convoy of Happiness 
in particular has continued to strengthen, 
with two staff members - including Phil 
Jones our MD - now sitting on the board of 
trustees. This relationship has developed 
based on one employee’s enthusiasm for, 
promotion of and dedication to the charity.

Investors in
People

Accreditation 13.3

Hallé - our silver anniversary
In October we celebrated 25 years of 
sponsoring the Hallé with a black tie 
dinner and concert conducted by Sir 
Mark Elder, featuring world renowned 
trumpet player Alison Balsom.

As well as sponsoring four concerts we 
have tied our sponsorship of the Hallé 
with our other community investment 
priorities by sponsoring education and 
business projects. Phil Jones spoke at the 
launch of the Hallé’s young professionals’ 
network. The network brings together 
young professionals and rising stars from 
the music world to meet and develop their 
networks. We were also involved in the 
Hallé’s Impresarios programme which helps 
young people develop business skills 

John Summers from the Hallé said, 
“We’ve enjoyed a longstanding relationship 
with Brother UK and their support of our 
organisation ranks amongst the most 
signifi cant sponsorships within the arts.“

Support in the community
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We were involved in a wide variety of the 
charities supported by our employees. 
This included matching our employees’ 
fundraising for a Movember team, four 
employees took part in the Manchester 
to Blackpool bike ride, charity runs, and 
even a sponsored bungee jump.

Other initiatives included:

 • Collecting the 48 extra gifts our 
  employees bought to support Key 
  103’s Mission Christmas. 
  In total Mission Christmas delivered  
  over £8,000,000 worth of toys and  
  gifts to sick and underprivileged  
  children across the UK.

 • Raffl ing four Christmas hampers 
  which raised £128 for Age UK’s 
  ‘Spread the Warmth’ campaign which 
  helps keep older people warm through 
  the winter.

 • Donating ten DCP315 and three 
  HL9465 printers to the Special 
  Olympics, the country’s largest 
  sports event for athletes with 
  intellectual disabilities.

 • Buying new training goals for Hyde 
  football club.

 • Donating a labelling machine to 
  Tameside East Food Bank.

Engaging our staff is very important. At 
our ‘wear it pink’ day, staff raised £502 
for a breast cancer campaign by wearing 
pink, decorating the offi ce and baking 
(and eating) pink cakes. 

Hallé - our silver anniversary

Supporting our employees’ 
chosen charities

Our employee engagement also helped 
Meningitis Trust’s successful campaign to 
get the MenB vaccine on the Childhood 
Immunisation Schedule. In June Meningitis 
Trust placed a banner trailer outside the 
offi ce asking employees to sign their 
petition to the UK government.
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Supporting the business community and 
building skills in Tameside is a key priority 
of our community investment programme.

We support the Tameside Enterprise Board 
as well as other initiatives, like the Pride 
of Tameside business awards and TiE’s 
business hub for North West entrepreneurs 
(see Business Partners for more details).

We also want to ensure that young people in 
the area have the skills they need to secure 
employment or set up their own business. 
We support a wide range of projects to 
encourage this, including:

• Business class is a national programme 
to partner businesses and schools to 
support young people facing social 
disadvantage. We have a three year 
partnership with Copley Academy in 
Tameside which has included our Head 
of Marketing delivering an assembly on 
social media, our Head of Legal and 
Business Management presenting on IT 
Careers and practice interviews to help 
pupils prepared for their careers.

• Go4Set is designed to stimulate 
young people’s interest in STEM 
(Science, Technology, Engineering and 
Mathematics) and encourage students, 
especially girls, to pursue careers in 
these areas. We have linked this with 
our involvement at Copley Academy 
(see above), providing business mentors 
whilst pupils designed and built a model 
eco classroom and acting as STEM 
ambassadors.

• Fulham Football Club Foundation As 
part of our sponsorship of Fulham FC we 
have been involved in the club’s schools 
enterprise programme. The programme 
challenged students from eight schools in 
and around Fulham to develop a football 
related business plan. The students then 
presented their plans to Brother UK and 
Fulham executives who selected a winner. 
We also provided over £10,000 worth of 
IT equipment to the schools and gave 
prizes to all the students.

• Fairfield School We ran mock 
business interviews with Year 11 
pupils to help them prepare to leave 
school. This is a regular initiative, with 
Fairfield using the knowledge of local 
businesses to support their students.

• Factory Youth Zone We are 
amongst 100 Manchester-based 
businesses who are raising a 
minimum of £1,000 each for The 
Factory Youth Zone project.  The 
centre provides young people with 
activities including sports, dance, 
music, media and arts while their 
Mentoring, Employability and 
Enterprise programmes provide 
additional one-to-one support to 
young people who need it.

• Girls out loud aims to empower 
and inspire teenage girls and raise 
their aspirations. One of our senior 
managers spoke at a Girls out loud 
event at a local academy school 
about her career progression. The 
14-15 year olds were considering their 
GCSE options at the time. As part of 
the graduate programme, she is now 
mentoring one student for the next 
twelve months.

• Hallé Impresarios asked business 
studies students from Denton 
Community College to produce 
a business plan for a concert at 
the Bridgewater Hall.  They then 
presented their plans to Brother UK’s 
Managing Director who awarded the 
winning team.

Skills development
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Associates

“We were delighted to be listed as one of 
the 100 best small companies to work for 
by the Sunday Times, with our responsible 
approach truly shining through.”
LOUISE MARSHALL 
Director of Infrastructure and Shared Services

A
sso

ciates
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2014/15 Targets

With 168 employees we are small 
company but this does not mean that 
we take our employees for granted. 
We are committed to providing a 
supportive work environment and 
taking care of the health and wellbeing 
of our people.

Move up in the 
100 best small 
companies list 
and gain a three star 
accreditation

Gain 
investors 
in people 
accreditation.

Investors inPeopleAccreditation

Investors in

Investors in

Investors in

Investors inPeople
People

Investors inPeople

Investors inAccreditation

Accreditation

Investors inPeople
People
PeopleAccreditation

PeopleAccreditation

People
PeopleAccreditation

Accreditation

Accreditation

Accreditation

Accreditation

Accreditation

Accreditation

Accreditation

13.3

100 best small companies 
to work for 

We were delighted to have our 
commitment to our employees 
recognised, with The Sunday Times 
listing us as one of the 100 best small 
companies to work for.

The assessment is based on employee 
engagement, company policies and 
procedures, our company culture and 
benefi ts in eight different areas: company, 
leadership, manager, team, personal 
growth, fair deal, giving something back 
and wellbeing. Our two star rating makes 
us ‘Outstanding’, and we only narrowly 
missed out on an ‘Extraordinary’ score.

Our commitment to corporate 
responsibility really came through – 
with environment (90%), strong social 
conscience (87%), local community (78%), 
sound moral principles (86%) all rated 
highly by our employees. 90% of our 
employees are proud to work here and 
85% love what they do.

Our biennial employee opinion survey 
was undertaken at the end of 2012 with 
the next planned for October 2014. We 
are continuing to make changes following 
the 2012 survey such as looking at 
how we how we recognise and value 
individual efforts. We also undertook a 
‘Best Companies’ survey which will also 
infl uence our activities. During the year we 
outsourced our UK call centre to Barcalona.

Our employees matter
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The wellbeing of our employees is 
important to us. We run a biennial 
wellbeing event to encourage our 
employees to make healthier choices. 
While we didn’t run an event this year 
we still focussed on the wellbeing of our 
employees.

In our staff restaurant we continue to offer 
healthy, nutritious meals with our partner 
Baxter Storey. As well as receiving a fi ve 
star award for Food Hygiene - the highest 
award possible – we also have a Gold 
award for Healthy Eating and an Excellence 
Healthier Catering Award. This is because 
of the range of healthy options, the free fruit 
or juice offered with some meals, and the 
inclusion of calorie information. 

Continuing this commitment we are 
introducing ‘Less Than’ a new range of 
calorie counted options. 

To help our employees keep healthy we 
also offered free fl u vaccinations on site. 
50 people were vaccinated helping keep 
sickness levels down.

We run a wide range of social activities. 
These include cricket and football matches 
against our neighbours Brother International 
Europe – attended by players, supporters 
and their families and Chubby Club – our 
jovially named weight loss group whose 29 
members have collectively lost over 8 stone.

While we strive to reduce our 
environmental impact we want to 
encourage others to do the same, 
including our employees.

Brother Group’s Eco-Point initiative does 
just that. Eco-Points are awarded for 
eco-conscious actions by employees and 
their families and for used consumables 
collected from customers.

Our Eco-Points are then converted to 
a donation to the charity Cool Earth to 
support environmental projects around 
the world. The eco-point programme 
is in place at 54 Brother Group facilities 
including Brother UK and in total over 
14,700 people are taking part. 

Employee wellbeing Eco-Points



The Apprentice Academy
Our commitment to building the local 
business community and the skills of 
young people in the area isn’t limited to 
our community support programme – it 
informs how we do business. 

Two apprentices will join the Brother UK 
team in 2014. We have a Business Plus 
Apprenticeship who will work in a Business 
Support position and a social media 
and digital apprentice to work within our 
marketing department.
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Average length 
of service 
13.3 years

Investors in
People

Accreditation 13.3

Average sick 
days 
3.02 days

Investors inPeopleAccreditation

13.3

Employee 
turnover
15%*

Investors in
People

Accreditation 13.3
97% 
of staff
had some 
training this year

Investors in
People

Accreditation 13.3

36% 
of staff
attended more 
than four courses 
or are studying for 
further educational 
qualifi cations

Investors in
People

Accreditation 13.3

Employee Statistics

*This is higher than normal due to the re-organisation 
of the Customer Support Department
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Customers

C
usto

m
ers

“With new, diverse and award winning 
products, we feel we are truly living up to 
our ‘At you side’ motto - helping a wide 
variety of customers work smarter and more 
sustainably.” 
RICHARD FORD
General Manager - Commercial & Public 
Sector Sales

Investors in
People

Accreditation 13.3
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2014/15 Targets

Launch 
a new 
website

Share 
knowledge 
through speaking 
opportunities

www.

Maintain 
consumable  
recycling rates 
during transfer of  
responsibility to Brother 
International Europe
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Mobile technology – including smartphones 
and tablets - are revolutionising the way 
people work. Our customers don’t stop 
working just because they are on the move 
or choose to work remotely. 

It is estimated that by 2015 37% of the 
workforce will work remotely.  Remote 
working brings a multitude of benefits 
– including reducing the need to travel 
and travel related CO2, improving work/
life balance, and enabling companies to 
deliver more flexible solutions. To help our 
customers work remotely we are providing 
more ways to print away from the office too.

We added to our range of portable printers. 
Our new PJ-673 printer weighs just 480g 

‘At your side’ is our promise to our 
customers. We deliver on it by offering 
flexible, award-winning products, helping 
them to do business better and smarter.

We provide our customers with technical 
support and advice from our call centre 
in Tameside, including how to use their 
Brother products more efficiently. When we 
asked our customers 93.8% said we met 
or exceed their expectations exceeding our 
90% target.

Queen’s Award
We received the Queens Award for 
Enterprise: Sustainable Development in 
2011, an award we will hold until 2016. The 
Queen’s Award is given to businesses that 
make a positive impact on the environment, 
society and the wider economy through the 
products they sell, the services they provide 
and the way they run their business. It 
recognises our work with local communities, 
charities, businesses and employees.

New products
We provide innovative, efficient, award-
winning products that meet the varied 
and changing needs of our customers.

OmniJoin is our web conferencing 
application, which enables people to meet 
online. To keep people connected while on 
the move or working in different locations 
we launched an iOS app for OmniJoin 
in 2013. The app lets our customers 
use OmniJoin from an iPhone or iPad. It 
automatically adjusts depending on the 
network speed, giving uninterrupted video, 
even on a 3G connection. This enables 
customers to work more efficiently and on-
the-go - saving them money and reducing 
their carbon footprint.

Omnijoin

*Source: IDC November 2012

Our promise

Solutions on the go

and can print up to A4. It uses direct 
thermal printing technology, so no ink, toner 
or ribbons are needed.

Mobile technology doesn’t just mean remote 
working. We joined the Mopria Alliance, 
whose goal is to provide simple wireless 
printing from smartphones, tablets and 
other portable devices. 

11 of our products have the Mopria 
certification which means users can 
easily access wireless printing from their 
mobile devices without additional set up 
procedures. As an executive member of the 
Alliance we will be able to contribute to the 
development of the Mopria certification.

We are always innovating to help our 
customers get the most from our 
technology. The new A3 range is the first 
to offer NFC (near field communication) 
printing. This means users can print from an 
NFC-enabled mobile device simply holding 
it near the machine. The range also offers 
connectivity with mobile and tablet devices 
and direct access to cloud services.
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Toner and inkjet recycling
We continue to use our toner and inkjet 
recycling programme to support Cool 
Earth. For every four toner and eight inkjet 
cartridges our customers recycle we protect 
the equivalent of one tree in the Amazon 
rainforest. This year we recycled 162,081 
toner cartridges and 4,046 inkjet cartridges. 
The funding this has enabled Cool Earth to 
protect an area of the Peruvian rainforest, 
provide education to the community and 
carry out other initiatives in the area. During 
the next year the responsibility for our 
consumable recycling scheme will move 
to Brother Industries UK who recycle our 
cartridges in Ruabon

1This data has been restated to reflect the most 
accurate information available. There is a significant 
decrease from previous years as we have been 
unable to verify the previously published data.

But we recognise that all our customers are 
different.  We believe that our success lies 
in meeting these different needs. In the last 
year we have launched varied new products 
which cater for all business needs. For fast 
paced businesses we introduced our new 
range of high-speed colour LED printers 
and all-in-ones with print speeds of up to 22 
pages per minute. While for customers with 
more modest requirements we launched new 
range of low-volume, low-cost, highly efficient 
professional mono laser printers and all-in-
ones designed for the home office.

This included our HL-S7000DN high-speed 
mono inkjet printer which was awarded the 
Buyers Laboratory (BLI) 2014 Pick Award for 
Outstanding Achievement in Energy Efficiency. 
According to BLI’s tests, the HLS7000DN 
has the lowest projected annual energy 
consumption rate - an outstanding 83 percent 
lower than average. 

Varied products
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We are using Omnijoin very successfully in 
our own business – in total we have made 
940 Omnijoin calls, including 3,202 people 
over 836 hours. 62 people participated in the 
largest conference.
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Business
Partners

B
usiness

P
artners

“We build strong partnerships with suppliers 
who share our values – helping us improve 
all the way we do business. Through our 
partnership with Baxter Storey we are 
offering our employees healthier lunch 
options using local and sustainable sourced 
produce where possible.” 
MAGGIE ROBINSON
General Manager - Facilities Manager
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2014/15 Targets

We work to act fairly with business 
partners, and build strong, respectful 
working relationships for mutual growth 
– as set out in the Brother Global 
Charter. 

We do this by providing support for 
our channel partners; building strong, 
sustainable relationships with our suppliers 
and working to build a strong, vibrant 
business community in Tameside.

Support the 
Tameside 
business 
community 
by preferring local suppliers

Identify 
new cleaning 
contractors  
who share our  
business ethics

Maintain 
representation 
on the Tameside 
Enterprise board

Sustainable working relationships 
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Brother Network 

We want our channel partners to have strong, 
successful, sustainable businesses. However 
they face an evolving, competitive marketplace. 
That’s why we offer them help and support 
through initiatives like the Brother Network. 

The Brother Network is a website dedicated 
to helping our channel maximise their sales 
potential through informative content and 
handy guides, including:

• E-learning courses which help partners 
understand more about our product ranges 
and solutions. 

• A full library of information including product 
literature, images and product videos – all 
available for download.

• Over 200 marketing templates that can be 
edited and branded with the reseller’s details.

• An incentive scheme rewarding partners for 
selling and learning about Brother products.

The website now has an audience of nearly 
3,000 users who completed over 2,500 
e-learning courses in July alone.

It is working, Brother Network has proven 
successful and aided the increase of sales 
across key channels. In addition we received 
a Special Recognition Award at the Integra 
Conference, recognising our efforts to help our 
channel partners grow their business.

We want to work with suppliers who share 
our values and who we can collaborate with 
to improve our corporate responsibility. 

We selected Baxter Storey as our catering 
supplier in 2011 based on our shared 
values and commitment to sustainability. 
Baxter Storey are carbon neutral, having 
invested in a Gold Standard water treatment 
and cookstove project in Guatemala. 
They are also committed to using local 
and sustainable sourced produce where 
possible. Through their involvement we can 
offer our employees healthy options in our 
staff restaurant.

This year we selected Valpak as our waste 
partner, following visits to their waste 
management sites. In partnership with 
Valpak we have achieved the ‘Zero Waste to 
Landfi ll’ offi cial accreditation. 

Sustainable suppliers

MARKETING & 

PROMOTIONS 

GUIDE
YOUR ONE STOP SHOP TO CREATING 

CUSTOMISED MARKETING MATERIALS

1ST JULY – 30TH 

SEPTEMBER 2014

BROTHER NETWORK

WIN ONE OF 25 

CHOCOLATE HAMPERS

FIND OUT 
WHAT’S NEW

NEW PROMOTIONS 

FOR THIS QUARTER

2014 sees a new development plan in 
place which will see Brother Network 
taken to the next level and will include 
an intelligent reporting system, fl exibility 
in incentives as well as development on 
making the website mobile compatible.
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We have continued our support of the 
Tameside Enterprise Board and Pride of 
Tameside awards – both of which promote 
enterprise in our local area. Louise Marshall 
our Director of Infrastructure & Shared 
Services sits on the Tameside Enterprise 
Board to promote and develop business 
in Tameside. The Board runs a range of 
activities including the LiveWorkInvest 
website to promote the area
www.liveworkinvest.com. 

We also supported the Pride of Tameside 
awards again, which showcase and 
celebrate some successes and innovations 
from Tameside businesses. This included 
sponsoring the Start-up Business of the 
Year award which was won by Hair at 
Body Contour.

Supporting Tameside

To help foster entrepreneurship in our local 
area we are supporting TiE’s business hub in 
Manchester’s prestigious Spinningfi elds. TiE 
is a not-for-profi t organisation that provides 
mentoring and support for entrepreneurs.

The hub offers start-ups the support they 
need with 12 hot desks, technology and 
mentoring from experts, which budding 
entrepreneurs can apply to use. We have 
provided the equipment to allow the 
businesses to scan, print and host web 
conferences absolutely free.

Founders Dock Hub



Progress 
against targets
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2013/14 Targets

Environment: 

Undertake internal waste 
audits and implement improved 
reporting mechanism.





Four internal waste audits were 
carried out, in addition Valpak also 
carried out a waste audit.

Look at ways to reduce waste 
by 5%





To reduce the amount of waste we 
generate, we have stopped using 
disposable cups for water and 
instead have given all employees 
a reusable cup, see page 9.

Investigate cause of energy 
increase during 2011/2012 and 
install measures to regulate.





We have fi xed the offi ce 
temperature at 22° which has 
caused energy use to drop 
drastically, see page 8.

Improve segregation of waste.



We have removed individual 
confi dential waste to reduce 
the contamination of waste and 
improve recycling, see page 9.



Community: 

Maintain focus on youth 
organisations through 
partnering with a local school.



We are partnering with Copley 
Academy in Tameside for three 
years through Business in the 
Community’s Business Class 
programme, we have also 
supported Fairfi eld school and 
Astley Sports College, see page 13.

Nurture academic and 
entrepreneurial skills, share 
best practice and help 
students become ‘business 
ready’ when leaving school.



We have supported a variety of 
programmes to help students 
leave school ‘business ready’ 
including, UCreate, Fulham FC’s 
Enterprise programme and Girls 
out loud, see page 13.

Continue to support the local 
business community through 
activities such as the Pride of 
Tameside Business Awards.



We sponsored the Start-up 
Business of the Year award at the 
Pride of Tameside Awards. We 
have also helped to launch TiE’s 
Founders Dock Hub to support 
start-ups, see page 25.
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Associates:

Continue to support staff with 
the excellent charity activities 
they undertake.



We continued to support 
employees’ in the charity activities 
they undertake, see page 12.

Continue with industry 
leading consumable recycling 
programme.



We continued to offer our 
industry leading consumable 
recycling programme. 
Responsibility for this 
programme will move to 
Brother Industries UK during 
the next year. 

Research opportunities for 
CR focused awards.


We won a number of awards 

for the energy effi ciency of our 
products including the Buyers 
Laboratory 2014 Pick Award 
for Outstanding Achievement 
in Energy Effi ciency for our Our 
HL-S7000DN printer, we hold the 
Queens Award for Enterprise: 
Sustainable Development until 
2016, see page 19.
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Support local enterprises in 
their charitable efforts.



We continued to support local 
enterprises including through 
Founders Dock, the Pride of 
Tameside awards and through 
our representation on Tameside 
Enterprise board

Customers:
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Continue the support of our 
channel partners, share best 
practice and ensure selling 
Brother products is made easy.



The Brother Network 
continues to grow and now 
has over 3,000 members.

Business Partners:

Seek out, support and work 
with like-minded business 
partners such as Baxter Storey.



We have begun working 
with Valpak, to manage our 
waste. With their help we have 
achieved Zero Waste to Landfi ll 
accreditation, see page 24.

Continue to support the work 
of Forever Manchester and 
Tameside for good.



We continued to support 
Forever Manchester and 
Tameside 4 Good, see page 11.
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This report focuses on the 
corporate responsibility activities 
at Brother UK Ltd between 1st 
April 2013 and 31st March 2014.

This is Brother UK’s 6th annual Corporate 
Responsibility report. The purpose of the 
report is to provide our customers and 
other stakeholders with an update on our 
social and environmental actives, progress, 
performance and goals. We have not sought 
external assurance.

We welcome any feedback 
at csr@brother-uk.com

Further information can be 
found at www.brother.co.uk
or by calling our Manchester 
offi ce on 0333 777 4444.

Information about the global 
Brother organisation can be 
found at www.brother.com


